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Enduring values for a promising future.

For us, growth is more than just a buzzword, a rising revenue curve or a new factory. It’s also about the personal
development of each and every one of us. Taking this wider view helps us to live up to our responsibilities to our
company, society as a whole, the environment and ourselves. We call this ‘Growing with Values' And these values
are an integral part of our identity. They have made us what we are today — a world leader in our sector. Our com-
mitment to road and rail safety stretches back over generations, from the development of a new control valve for air
brakes to the very latest innovations aimed at reducing emissions and fuel consumption. We believe it is crucial
that we preserve these values for future generations. That is why we teamed up with over 100 employees from
more than 20 countries to capture and document our values — or as we like to think of them, our corporate DNA -

for all of us.

Entrepreneurship, technological excellence, reliability, passion and responsibility. These values describe who
we are. They guide the way we do business each and every day and shape the way we interact with colleagues, part-

ners and society as a whole. They help us make the right decisions and find answers to challenging questions. Only

by living and breathing the values of our organization can we grow and master the challenges of the future.
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As our company grows, so too does our sense
of responsibility — not just to our company, but
also towards society at large, the environment
and ourselves. We value a culture of mutual respect
and honesty. And we encourage our employees to
grow personally through global talent development
and training programs. Beyond the company walls,
we express our sense of corporate social responsibility
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